
ABOUT
Connecticut VOICE, the state’s 
exclusive LGBTQ multi-media 
magazine launched in 2019 to 
provide the LGBTQ community 
with a voice -  and a resource filled 
with articles, personal stories, trends, 
destinations and more! This high-
end and informative publication is 
from the award-winning team at 
Seasons Media which has been a 
Connecticut-based organization 
since 2006 and has a portfolio of 7 
publications. Connecticut VOICE is 
delivered to over 5,000 households 
in Connecticut and distributed 
to another 4,000+ at events 
throughout the year such as: pride 
parades, pride nights, meetups, 
sponsored events and more. 

In addition to our quarterly 
publication, Connecticut VOICE 
offers a complete ecosystem 
of multi-media avenues such 
as podcasts, website, social 
media outlets, monthly 
newsletters and a TV show. Our 

editorial team, photographers 
and creative contributors reside 
here in Connecticut and are 
active members of the LGBTQ 
community. Seasons Media 
and Connecticut VOICE have 
partnered closely with the LGBTQ 
community to provide the most 
informative resource available! 
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“Overall, 
I love it. :)”

“Your magazine is 
great! Think you’ve 
done an amazing 

job. Love the articles, 
look and feel of it.”

“We are thrilled to see the 
vast array of advertisers. 

Those who chose to position 
in your magazine are mostly 
on very competitive fields. It 

makes choosing easier when a 
company chooses to align with 

an LGBTQ media outlet.”

“Very happy 
to have a LGBTQ 

publication back in 
CT, thank you!”

“Loved the first 
two issues. Keep 

‘em coming!”

“Thanks for all 
you are doing 
to be a new 
voice in the 

conversation.”

“Read the first 
two issues 

cover 
to cover.”

Just some of the things people are saying 
about CT VOICE Magazine ...
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LOYAL
More than 8 out of 10 
respondents agreed that they 
were more likely to buy products 
or services from companies they 
knew were LGBTQ friendly

Connecticut VOICE Advertising
Reach Connecticut’s affluent 
and loyal LGBTQ market by 
advertising in Connecticut VOICE. 
According to recent research, 
LGBTQ magazine readers are:

AFFLUENT
5.6 times more likely than 
the average American to 
earn $100,000 or more
3.4 times as likely to have 
a household income of 
$250,000+ than the 
average American

ACTIVE
37% dine out 3 or 
more times per week
45% work out 3 or 
more times per week

EDUCATED
70% have at least a 
college education and 
work in professional jobs

TRAVELERS
36% spend $3,000 or 
more on travel annually
97% of those surveyed 
took a vacation in the past 
12 months

INVESTED
54% own their 
own home
52% have 
investments

TRENDSETTING
65% identify 
themselves as having 
to have the “latest”
77% believe in 
indulging themselves
57% prefer to buy 
top-of-the-line

www.CTVOICE.com
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DELICIOUS //

With the colder 
weather upon 
us, the season of 
holiday gatherings 
with family and 
friends is rapidly 
approaching. 
What better way 

to spend our holiday time together than laughing, 
chatting, and enjoying ourselves over a holiday 
charcuterie board? Over the past year, you might 
have noticed the growing craze for all things 
charcuterie!

Charcuterie is a French term that is derived from 
the French words flesh (chair) and cooked (cuit). 
Using these French origins, the word “charcuterie” 
essentially translates to describe a delicatessen that 
specializes in cured meats and meat dishes. 

In more recent times, charcuterie boards have 
evolved from not only displaying meat products, 
but also cheeses, fruits, jams, olives, crackers, 
nuts, peppers, and pretty much anything you can 
think of. It’s no wonder charcuterie boards have 
gained popularity: they’re easy to create and share, 
fun to put together, and there is no right or wrong 
way to make one.

DESIGNING A 
CHARCUTERIE BOARD
When looking at how to design a charcuterie 
board, first, you’ll need to think about display, 
taste, and variety. But before diving into putting 
together your ingredients for a charcuterie 
board, first, think about the board itself. There 
are charcuterie boards displayed on just about 
anything, from massive pieces of wood to 
individual plastic cups, and even some displayed 

right out on the countertop. Feel free to use 
whatever size, shape, and material you want for 
your individual board. Some find that a square or 
rectangular shape is the easiest to use, as it allows 
you to portion out your display and fill in the gaps. 

Once you have selected your board, it’s time to 
think about taste. Ashley Amendola is the owner 
and operator of Coven Catery. Ashley specializes 
in grazing tables, charcuterie boards, and picnic 
boxes for events in Connecticut. 

Ashley shared her expertise on cheese selection 
for charcuterie boards. She explains, “I always like 
to make sure that I include a few different textures. 
At minimum, I like to include one soft cheese 
(something that is spreadable and can be used with 
dips or crackers) such as Brie or Camembert. Then 
one semi-hard cheese, such as Manchego. This is 
also a nice visual cheese since it’s usually sliced 
in large slender triangles and shows off its edible 
rind. Lastly, one hard cheese like an Aged Cheddar 
or Gouda. These can both be broken up with a 
cheese knife into messy pieces.” 

Once Ashley has her main cheese on her board, 
she will then add a crumbly cheese if needed, like 
a Goat Cheese, Blue Cheese, or something more 
seasonal like a Cinnamon Toscano.

After you have your cheese selected and placed 
on your board, it is time to move on to charcuterie. 
Ashley has great advice for these next steps: 
“I take the same approach here as I do with the 
cheese,” she notes. “I include an assortment of 
charcuterie varieties and textures. I always like 
to include a hard sliceable salami. Right now, my 
two favorites are Columbus’ Salame Secchi, which 
has an extremely buttery flavor, and Creminelli’s 
Wild Boar Salami, which is extremely rich and 
flavorful. I also like to add a soft and pliable 
charcuterie, like a Coppa or Prosciutto de Parma.”

THE CHARCUTERIE CRAZE: 

Entertaining
Like a Pro

Written and photographed by ALEX ACQUARULO
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Frank Rizzo has written about the arts in Connecticut and nationally for 
more than 40 years; for the The New York Times, American Theatre 
Magazine and dozens of other outlets. He is also a theater critic for Variety. 
Follow Frank’s work at ShowRiz.com and on Twitter @ShowRiz.   

Soon after, Hope Chávez was named artistic producer and Kit 
Ingui joined as managing director. (Padrón remains artistic 
director of The Sol Project and also teaches at the Yale School 
of Drama.)

Padrón arrived at a time when the theater is in a financially 
perilous state.

“The board realized they could no longer do business as 
usual,” he says. “The organization was in crisis and it contin-
ues to be so. I also walked into a culture that was unhealthy 
and unsafe. There was a lot that needed to happen.”

He adds, “The city has always had activism as part of its 
DNA. I’m excited for Long Wharf to be part of the connective 
tissue that brings neighborhoods together, for Long Wharf 
to be held accountable to its community around the work of 
social justice and anti-racism, for the way in which we can 
all transform and grow together as a civic institution and as a 

civic community.”
Says Ybarra: “Jacob inherited quite a heavy lift but now he 

can do what he does best. Jacob sitting in the artistic direc-
tor’s seat carries with him, even among all of the scarcity, a 
spirit of abundance, joy, and hope.”

Padrón had announced the 2020-21 season – its theater’s 
55th – just as the pandemic began in March. That season 
will now jump a year and begin in late 2021. But Padrón is 
planning activity before then, with the theater leaving its safe 
haven on the outskirts of the city to present some program-
ming throughout New Haven.

“One city, but many stages,” says Padrón. “But it really 
is going to be up to all of us working together, working in 
partnership, around this vision of what it means to be a theater 
company that is for the community. Art has a bigger purpose 
to play, especially now.” 

Press photos by T. Charles Erickson

Photo by T. Charles Erickson

“... it really is going to be up to all of us working together, 
working in partnership, around this vision of what it means to 

be a theater company that is for the community.”
–Jacob Padrón
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FEATURE //

CHRISTIAN
SIRIANO:

A MAN of
MANY TALENTS

BY BRIAN SCOTT LIPTON

CT VOICE  |  AUTUMN 2021  25  

Photo caption here. Photo caption 
here Photo caption here Photo caption 
here Photo caption here Photo caption 
here Photo caption here Photo caption 
here Photo caption here Photo caption 
here Photo caption here. 
Photo by Shane Lavancher Studio

While it would 
seem to be a logical 
conclusion that the 
COVID-19 pandemic 
made owning a watch 
seem less necessary, 
never mind less 
economical, that 
simply didn’t turn out 
to be the case for all 
consumers ...

At age 36, Christian Siriano 
has already accomplished 
more than most people 
twice his age. A recent 
resident of Westport, 
Siriano first became one 
of the country’s most 
coveted fashion designers 
after winning the popular 
television competition 

show, Project Runway, a decade ago. Since then, he has 
created multiple retail collections, been inducted into the 
prestigious Council of Fashion Designers of America 
(CFDA) and collaborated with a galaxy of the world’s 
biggest celebrities—from Lady Gaga to Jennifer Lopez to 
First Ladies Dr. Jill Biden and Michelle Obama—to create 
memorable, news-worthy looks.

Moreover, in the past few years, Siriano has both returned 
to Project Runway as a “mentor” and executive producer 
and seen his work exhibited in museums nationwide 
(including the current “A Lexicon of American Fashion” 
at New York’s Metropolitan Museum of Art), created a 
highly anticipated coffee-table book, Dresses to Dream 
About, hosted the Bravo talk show, So Siriano, and even 
recently started his own interior design business. He also 
claims to sleep.

Siriano recently took some time from his ultra-busy 
schedule to chat with CT Voice about his many projects, 
his “favorite” celebrities to work with, how the Covid-19 
pandemic changed his business and his outlook on life, 
and so much more.

Note: This interview has been edited and condensed       
for clarity.

CONTINUED ON PAGE 26
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PROHIBITING MEDICALLY UNNECESSARY SURGERY
ON INTERSEX CHILDREN

The COVID-19 pandemic stalled a bill introduced by 
Connecticut Senator Matt Lesser (D-Cromwell) that 
would “prohibit any licensed health care provider from 
engaging in medically unnecessary surgeries on an 

intersex person without such person’s consent.”

The bill flew through the senate 34-0 early this year, but never 
got to a vote in the state House of Representatives before the 
pandemic ended the session. Lesser says he will pursue its 
passage when the session resumes. 

“I really think we can pass it expeditiously. We were the first 
state to pass a law codifying same-sex marriage. There is no 
reason we can’t be the first to protect the rights of intersex 
people,” he says. “I’ve talked to people who had surgery 50 
years ago; it was really barbaric. Doctors say it’s not the case 
anymore, but to be honest, there are a lot of interventions being 
done on newborns and those who are very young. They’re 
surprisingly common.”

There is no comprehensive data on the numbers and types of 
surgery done on intersex children. There is growing agreement 
that surgery should be reserved for medically necessary 
conditions, but disagreement over what those are, and whether 
and how to legislate. Intersex people say doctors are still 
steering parents toward cosmetic surgery, but most of the 
doctors testifying on Lesser’s bill said that is not the case.

The Journal of Pediatric Urology in 2017 published a study of 
37 pediatric patients at 11 U.S. hospitals, showing that 95% 
of the parents chose surgery for their intersex children, all of 
whom were under the age of 2.

“This is in stark contrast to some doctors’ claims that such 
procedures are no longer performed, or are performed only 
in a minority of cases,” says Hans Lindahl, an intersex writer 
and director of communications and outreach for the advocacy 
group interACT.

“In some ways, data can be a distraction. Considering how 
many human rights organizations have decried the practice, 
one nonconsensual intersex genital surgery is too many,” says 
Lindahl.

A 2013 report by the United Nations stated that “Children who 
are born with atypical sex characteristics are often subject to 
irreversible sex assignment, involuntary sterilization, involuntary 
genital normalizing surgery … leaving them with permanent, 
irreversible infertility and causing severe mental suffering.”

At public hearings before Connecticut’s Public Health 
Committee, some in the medical community outright supported 
the bill. However, most encouraged modifications, primarily 
fine-tuning the definition of intersex and the makeup of the task 
force that would write the statute. Many said surgery is already 
a last resort and warned that the legislation could inadvertently 
prevent the best option for some children.

“Though the language suggests the goal is limited to prohibiting 
‘medically unnecessary’ surgeries, it may lead to a de facto 
ban on medically appropriate surgeries,” testified Dr. Priya 

Phulwani, medical co-director of the Clinic for Variations of Sex 
Development and medical director of the Gender Program clinic 
at Connecticut Children’s Medical Center. 

“These are a diverse collection of medical conditions that 
require an approach that is individualized to the patient and, in 
the pediatric practice, to the family as well,” she added. 

Urologist Dr. Ilene Wong called the legislation necessary to 
prevent the trauma she has witnessed, including “a young 
woman whose earliest memories are the painful dilations 
her parents learned to perform on her newly constructed 
vagina, years before that anatomy would be needed,” and 
“an infant with genitalia considered too small to be a penis 
who had feminizing surgery so that their body would conform 
to a preconceived standard, only to identify as male in early 
childhood.”

Many intersex Connecticut residents supported the bill. Said 
Brenda Reyes, “As an intersex young adult who had surgical 
procedures done without my consent, I firmly believe that 
having the agency over my body is not only righteous but also a 
human right. “

A mother and father of a child with Congenital Adrenal 
Hyperplasia (CAH), testifying without disclosing their last 
names, asked that CAH be exempted from the legislation 
because “timely medical and surgical intervention is vital” to 
development.

Sarah Kosheff, who is intersex, says she cried while watching 
the hearing. “Doctors don’t want their hands tied in any way. 
One doctor testified that the parent would have difficulty 
bonding with their child if they’re different.”

Intersex advocacy groups urge that surgery be done only 
when a team of doctors, including a mental health practitioner, 
concludes it is necessary. But while some favor laws deferring 
cosmetic surgery to the age of consent, others oppose 
legislation and instead favor improving physicians’ and parents’ 
education.

Three former U.S. Surgeon Generals (doctors Joycelyn Elders, 
David Satcher and Richard Carmona) issued a statement in 
2017 saying that cosmetic surgery in these cases “can cause 
severe and irreversible physical harm and emotional distress.” 
They advised that surgery only be done in extreme cases, 
including hypospadias (when the urethra opening is not at the 
head of the penis) so severe that it could lead to infection, and 
chordee (a curved penis) severe enough to cause pain.

Organizations supporting legislation regulating intersex surgery 
include: the World Health Organization, American Academy 
of Family Physicians, Physicians for Human Rights, Human 
Rights Watch, Amnesty International, Lambda Legal, ACLU, 
The Trevor Project, GLSEN, GLMA: Health Professionals 
Advancing LGBTQ Equality, and the United Nations.  

Priya Phulwani, MD

Sen. Matt Lesser, the bill’s sponsor
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They may not have the connections that they used to have, so really reach out and es-
tablish those connections. I would also tell folks to model good self-care. Now is a time 
where everybody is under a tremendous amount of stress, and if you treat yourself well, 
that gives permission to others to treat themselves well.” 

Pick also calls on community leaders to “remember sexual orientation and gender 
identity when you are thinking about providing needed resources, access to health care, 
doing data collection on who is being affected by COVID-19, and telehealth.”

Dr. Saunders calls access to telehealth “the silver lining” of the pandemic. Through 
telehealth, doctors can conduct a house call over the internet, using video conferencing 
technology. She and Dr. Fenwick discovered through their work that the pandemic has 
opened up new pathways to treatment that might not have been used as much, if not for 
the lockdown. 

Dr. Fenwick adds that telehealth has also “allowed us to increase communication 
between LGBTQ youth and their family members.” He says it offers care providers an 
opportunity to visit patients at home and view the family dynamic in a way that may not 
have been possible if patients were coming on their own for in-person appointments. This 
has enabled the team to help patients “work through some of the rejection that they felt 
from family members.”

Dr. Saunders says through the Institute of Living’s LGBTQ support group, the team is 
also able to reach people who may live too far away to visit in person, including previous 
patients who now live out of state and may feel alone and unsupported. “Previous mem-
bers who are now in New Hampshire or in other places have been able to reconnect with 
us,” she says. “We’ve also been connecting with families of younger folks from New 
London and Fairfield County – people we would never have been able to access without 
telehealth.”

“When patients get on telehealth, they witness a mirroring from other individuals in 
the community, so that they can see that they’re not alone,” says Dr. Fenwick. “And that 
really helps them.” 

If you are a TRANS OR GENDER-
NONCONFORMING  person seeking help,       
Trans Lifeline can be reached at 877-565-8860. 

LGBTQ YOUTH (ages 24 and younger) can 
reach The Trevor Project Lifeline at 866-488-7386. 

ANYONE can contact the National Suicide 
Prevention Lifeline at 800-273-8255, 
24 hours a day.

Doctors work to re-establish “a sense of 
connection with other people by trying to get 
them outside the house one time per day – 
even if it’s just going on a walk by themselves 
or with a friend,” says Dr. Derek Fenwick at 
Hartford Hospital’s Institute of Living.
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Pilobolus’ Changing Shape 
with LGBTQ Dancers

By FRANK RIZZO / Photography by STAN GODLEWSKI

uincy Ellis sits cross-legged on 
the rehearsal hall floor of the 
Warner Theater in Torrington, 
his attention focused on 
the details of a dance piece 

performed by two members of 
the Pilobolus dance company. Ellis 

is learning the piece, which is part 
of the company’s large repertoire. 

He’s working especially on 
the more difficult cantilevered 

moves that strike just the right lyrical balance, and 
for which the company is famously known.

With long, silver hair, a compact frame and a 
personality that brightens a room, if not a stage, 
Ellis, like most performing artists around the 
globe, has been trying to keep a sense of balance 
in his own life for the past year as the Covid-19 
pandemic halted live indoor performances and 
touring. But with vaccinations increasing and a 
confidence building for the fall, the dancers in this 
Connecticut-based company based in Litchfield 

County are gathering again, and the troupe is 
preparing for its 50th anniversary season.

While Ellis is hardly the first gay male dancer in 
the company, he is part of another new generation 
of artists that is making the company even more 
fluid, as it further explores gender, sexuality and 
the many meanings of movement.

COLLEGIATE 
ATMOSPHERE
The company was created 50 years ago by an 
unlikely gang of ivy league, heterosexual jocks 
who had taken a dance class at Dartmouth 
University as a gut course. But enchanted 
by instructor Alison Becker Chase—whose 
approach emphasized muscular movement over 
conventional dance technique for this raw group of 
dance virgins—the men were enthusiastic, creative 
and free-spirited.

With encouraging words from established 
modern dance directors Alwin Nikolais and 

CULTURE //

Dramatic physicality is the hallmark of Pilobolus’ choreographic style.

Quincy Ellis, one of the 
troupe's LGBTQ+ members.
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Comedy is often, 
and simply, 
telling the truth 
in surprising 

ways, especially stand-
up comedy. That’s not 
to say that it’s easy. 
When it works, an 
audience connects with a 
comedian’s authenticity, 
and it opens the door to a 
deeply shared laugh at the 
human condition.

For comedian Julia Scotti, 
the path to authenticity 
was transformational—and 
a path not often taken. 
She began her career as 
Rick Scotti, and in her 
late forties realized that 
she was a woman. That 
realization began the 
process of becoming Julia, 
returning to comedy, 
and beginning the most 
productive creative period 
of her life.

Her journey is chronicled 
in a new documentary, 
“Julia Scotti: Funny 
That Way,” available on 
streaming platforms. It’s 
an honest, poignant look 
at the process of discovery, 
transition, and emergence 
into a revitalized career.

Like so many people 
who came from broken 
or dysfunctional homes, 
Scotti spent a lot of her 
early adult years looking 
for “normal.” “I wasn’t 
feeling normal,” she says. 
“I didn’t know the issue 
was my gender identity.” 
In her search, Scotti 
says, she married several 
times. “Having multiple 
marriages was not unusual 
for trans people of my age 
because you are looking 
for that white picket fence. 
You want the feeling of 
being like everybody else. 

And I wasn’t.”

At first, Scotti thought 
she was a gay male. 
“Back then, there was 
no information about 
being trans. There was 
no Internet. There was 
nothing really.” So, 
she tried to enter that 
world, only to find that 
each encounter ended 
“disastrously.” 

It was after one awful 
date when Rick was 
complaining to a 
psychologist friend about 
a lack of romance, that she 
said, “You’re a woman.” 

That came as a shock to 
then-Rick.  “I was, like, 
I can’t be, but the light 
went on, and it fit. It was 
truly a ‘road to Damascus’ 
moment.” From that 
realization began the 

process of discovering, 
revealing and becoming 
Julia. It was not an easy 
process, but “the day 
came when the risk to 
remain tight in the bud 
was more painful than 
the risk to blossom, and 
I had reached the point 
where I couldn’t stay in the 
bud, and I suddenly just 
blossomed.”

That is not to say it was 
easy. Julia gave up her 
career, became estranged 
from her children, and 
struggled with the process 
of living as a woman, prior 
to transitioning in 2002. It 
was not an easy journey, 
but she was willing to bear 
the costs to become and 
live as who she truly was.

All of this is told in the 
movie with a level of 
deeply felt humanity that 

WHAT’S THE BU    ?ZZ

Funny Lady

Transgender comic Julia Scotti is the star and 
subject of a fantastic new documentary.

By Christopher Byrne
Photo courtesy of  Julia Scotti

Julia says would not have 
been possible without her 
director and producer Susan 
Sandler. As Julia tells her, 
Sandler came to Nantucket 
and was going to help her 
refine her one-woman show. 
As they worked, Sandler 
realized that there was a 
documentary to be made.

“Who thinks about having a 
documentary made about 
their life aside from Donald 
Trump?” Julia mused at 
the time. Yet as the project 
developed Julia and Sandler 
thought it might help others.

“Julia Scotti: Funny That 
Way” is in its own way a tiny 
epic. It has a quest, tests of 
foundational beliefs, demons 
to be fought, transformations, 
and a hero to root for. Like 
any classic epic, it’s virtually 
impossible not to be drawn 
in, moved, and come to care 
deeply for the hero. And, at 
times,  you’ll laugh yourself 
silly. 

Julia Scotti: Funny That Way
73 minutes
Available for rent or purchase 
on Prime Video, Apple TV, and 
other streaming platforms.
$4.99 and up.

Finding My Voice 
Onstage 

By Julia Scotti

The longest ‘walk’ I’ve 
ever taken was in 1980, 
and it was from the back 
of banquet room in a 

Chinese restaurant in Paramus, 
NJ to a comedy stage for the first 
time. It began my search for my 
comedy ‘voice’ and even though 
I’m closer to finding it now than 
I was back then, the search 
continues to this day.

Whether you’re talking about 
Jack Benny’s signature line, 
“Now cut that out!” or Carlin’s 
scathing social commentary, 
the greatest comedians all had 
a distinct style of delivery that 
is instantly identifiable. We 
comedians search our entire 
careers for ours and usually it 
begins to appear somewhere 
around year 10 of our comedic 
lives.

As Rick Scotti would tell you if 
he were still around, that voice 
just never seemed to make itself 
known. It never evolved, because 

his personality wasn’t genuine. 
I can still recall the frustration 
I’d feel when that development 
wasn’t happening and couldn’t 
figure out the reason for it.

Conversely, I felt alive and honest 
on stage from the very moment 
I arrived as Julia. And that 
feeling of comedic growth has 
continued these past ten years. 
When I write material now, I do 
so hearing Julia’s voice, and it is 
loud and clear in my head.

I’ve been asked if it was more 
difficult to find my voice as a 
woman in comedy and the 
answer is that it was incredibly 
difficult to find it as a human 
being. I have lived parts of 
my life on both sides of the 
gender fence, and each has its 
own mother lode of comedic 
material. What’s different now 
is that as Julia, I feel the truth 
in my act. Truth is where the 
comedic voice comes from, not 
gender.
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™–Unknown

“LOVE IS NOT ABOUT HOW 
MANY DAYS, WEEKS OR 
MONTHS YOU’VE BEEN 

TOGETHER, IT’S ALL ABOUT 
HOW MUCH YOU LOVE 

EACH OTHER EVERY DAY.”

Photo by iStockphoto/Drazen_
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OP-ED //

What is Queer Art?  
How do we determine what represents a community?

By PATRICK J. DUNN

Humanity is defined by our art 
– be it the sculptural ruins of 
ancient Egypt, the hand-crafted 
silks of Japan, the incredible 
collection of the Louvre, or the 
architectural marvels of Machu 
Picchu. Art comes from the 

soul of humanity. It is a place of joy when we are sad, 
a place of beauty when we are blinded by ugly, and a 
place to celebrate who we are as individuals, as a com-
munity, and as a culture.  

One of the most beautiful aspects of art is how dif-
ferent it can be for different cultural identities. Paint is 
paint but can create an incredibly different result when 
used by a northern artist versus a southern artist, or by a 
Muslim artist versus a Buddhist artist. These differenc-
es create unique artistic perspectives that are indicative 
of the shared experience of a community. Because hu-
manity is defined by our art, a community is thus also 
defined by its unique artistic perspective, whether that 
is the color choices, the styles, or the subject matter. 

This brings me to my question: What makes art 
uniquely “queer?”

When I try to answer this question for myself, I tend 
to spiral into a onslaught of additional questions: Is it 
queer because the subject is queer – i.e. does our art 
always have to tell stories of same-sex attraction or 
be defined by the gender identity of characters? Is art 
queer because the artist is queer – i.e. can a landscape 
of rolling waves of water be queer art when painted 
by a queer person? Is it queer art if a non-queer person 
creates it when the subject is queer? And when we look 
at a larger project like a film or a piece of theatre, how 
many queer folks need to work on it for it to be queer 
art? These questions go on, and on, and on in my head. 

As a community, we are starved to see our stories put 
on canvas, in song, and featured in public spaces. Years 
(or even decades) will go by without a queer story ap-
pearing on a regional theatre’s stage or without making 
a splash on the walls of a prominent gallery. Or a queer 
composer’s work will be presented, but because their 
queerness is deemed “not important” to their work, 
it will be glossed over or completely unmentioned. 
Because of this starvation, we flock to any slightly 
queer-adjacent art that is created, which also means that 
we don’t always stop to ask the important question: Is 
this actually our community’s art?

When I approach creating events for the New Haven 
Pride Center’s arts and culture programming, this 
question of “what is our art?” taunts me. Every time I 
make a decision about an artist to feature in our gallery, 
a performer to put on one of our stages, or a musician 
to play at an event, I ask myself a series of questions 
in my head over and over. “Is the artist queer?,” “Is 
the subject matter queer?,” and “Does it tell the queer 
community’s story?” This matrix is not perfect by any 
means, but it is the closest I have been able to get to 
answering this question for myself. To quote a good 
friend of mine, drag artist Xiomarie LaBeija (yes, she’s 
from the House of LaBeija): “Representation matters” 
– and representing a queer narrative created by queer 
artists is how I have answered this question. 

So again I ask you: What makes art uniquely 
“queer”? 

Patrick Dunn is executive director at the New Haven 
Pride Center, which provides educational, cultural, and 
social enrichment for the LGBTQ community and its 
allies.

Kiki Lucia and Patrick Dunn. Photo by Cate Barry Photography
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SPIRIT //

Safe Haven 
Danbury’s GSA gives students a place to be their true selves

By DAWN ENNIS

Given the ongoing coronavirus pan-
demic, educators and students across 
Connecticut are experiencing school 
this autumn in a way that is unlike 
anything they have seen before – 
even compared to last spring. On 
March 13, uncertainty over the risk 

of contagion abruptly forced most districts to move classes 
online, creating homeschool alternatives that had immediate 
consequences for students and their families. 

School sports: canceled. High school proms: canceled. 
Field trips: canceled. And commencement ceremonies, from 
kindergarten through 12th grade, were also canceled. The 

decision to shutter schools and cease in-person education 
led to one disappointment after another, all in the interest of 
stopping the spread of COVID-19, and thereby saving lives. 

But most straight and cisgender students have not experi-
enced the same consequences as their LGBTQ, nonbinary, 
gender nonconforming and asexual classmates. 

The students who take part in Gay-Straight Alliance clubs 
lost something essential when schools closed in March: not 
just face-to-face interactions, but the safe space in which 
they had them. High school is often a time of self-discovery 
and exploration, and that’s best achieved in a supportive 
environment. A GSA provides exactly that, out of sight from 
less-than-accepting peers, siblings, and parents. 

Zoom meetings, Skype, 
Webex and Google Class-
room connections are a 
poor substitute for the kind 
of face-to-face interactions 
that happen in a GSA. 
And they also can pose a 
danger for closeted kids, 
says Kimberly D’Auria, 
the teacher who leads Dan-
bury High School’s Gay-
Straight Alliance club.

“A lot of their parents 
don’t know,” D’Auria 
says. “So, if, God forbid, 
their parents walk into 
the room and we’re on a 
conference call or Zoom 
meeting or whatever, you 
might just out them.” 

“Before, we had a lot 
of kids who couldn’t meet 
after school because then 
their parents would know. 
So we would meet every 
single Thursday, during 
‘flex,’” says D’Auria. Ashley Corrie, an alum of Danbury High School and former president of D’Auria’s GSA, spoke at the Women’s 

March in Hartford in January 2019.
Teacher Kimberly D’Auria not only leads Danbury High School’s Gay-Straight Alliance 
club, The Diversity Council, she is also active in civil rights, such as the Women’s March in 
Hartford in January 2019.
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TRAVEL //

Yearning for a vacation? Try some virtual 
traveling, with an LGBTQ twist

By FRANK RIZZO

SWEET 
ESCAPES

We’re all armchair tourists now.
Since March, we’ve been hoping that easy 

vacation travel was only a speed bump away. 
But the reality is, well – complicated, because 
of the continuing COVID-19 crisis that has 

made airplane travel, border crossings and destination requirements 
problematic, to say the least. 

So how does one satisfy an LGBTQ wanderlust in the meantime?

Seeing Larry Kramer’s primal scream 
of a play “The Normal Heart” when 
it premiered in April of 1985 was 
a passionate, heartbreaking, and 
harrowing experience I’ll never forget.

The play was meant to be an in-
your-face polemic with no place to 
hide. Theatergoers were surrounded 

by walls scrawled with the names of those who 
died of HIV/AIDS. Set in the early days of that 
pandemic, which decimated the gay community, 
the play followed writer Ned Weeks – an outspoken, 
exasperating gay man who, like Kramer himself, 
found himself rising to a historical moment in a role 
for himself he had never envisioned.

In the play – and in life – Kramer boldly named 
names, calling out New York City Mayor Ed Koch, 
President Ronald Reagan, The New York Times and 
even the gay community itself, for their lack of action 
in the face of the growing scourge. He was the living 
embodiment of the war cry of the era: “Silence = 
Death.”

At that point, the disease had taken tens of 
thousands of lives. Hundreds of thousands more 
would perish in the United States, and millions more 
globally, by the time the play was revived in 2004. 
When the drama finally made it to Broadway in 2011 
in a Tony Award-winning revival, and later became 
a television movie on HBO in 2014, AIDS no longer 
made headlines. It was an increasingly distant 
memory for some, and for a new LGBTQ generation, 
it meant hardly anything at all.

Larry Kramer, the Bridgeport-born, Yale University-
educated writer-activist, died May 27 at age 84          
of pneumonia.

I interviewed Kramer several times over the years 
at his Manhattan apartment off of Washington 
Square, a home that he shared with his husband, 
David Webster. My first visit was in 1986, when New 
Haven’s Long Wharf Theatre presented its own 
production of “The Normal Heart” starring Tom Hulce 
(Academy Award nominee for “Amadeus”).

“Now AIDS has a human face,” Kramer told me      
at the time. 

With a scruffy beard and big brown eyes, Kramer 
could be gruff, relentless, and exhausting but he was 
also inspiring and, yes, funny 
and charming, too. He was a 
teddy bear with teeth.

Kramer first found success 
in his early life in Hollywood as 
a producer and writer, earning 
an Oscar nomination for his 
screenplay for 1969’s “Women 
in Love,” based on the D.H. 
Lawrence classic. (And what 
gay man then will forget the 
homoerotic nude wrestling 
scene by firelight between 
Oliver Reed and Alan Bates?)

Kramer was a novelist, too, 

challenging norms – and other gay men – with his 
1978 novel “Faggots,” which pulled the curtain to 
reveal the gay community as he saw it, and it wasn’t 
all pretty.

“We should get people – and ourselves – to stop 
defining us by the sexual acts that we do,” he         
told me.

In 1982, shortly after news began spreading of a 
“gay cancer,” he co-founded Gay Men’s Health Crisis 
(GMHC), the nonprofit AIDS service organization. 
(Kramer resigned in 1983 due to his many 
disagreements with the other founders.)

An article Kramer wrote in 1983 for the New York 
Native, titled “1,112 and Counting,” was a further 
wake-up call. “If this article doesn’t rouse you to 
anger, fury, rage and action, gay men have no future 
on this earth,” Kramer wrote. 

In 1987, Kramer founded the grassroots, more 
militant group, ACT UP (AIDS Coalition to Unleash 
Power), which took to the streets demanding an 
acceleration in AIDS drugs research and an end to 
discrimination against gay men and lesbians. Both 
organizations he started reshaped national health 
policy in the ’80 and ’90s.

By his own accounts, he should never had lived as 
long as he did. He was HIV-positive since the ’80s, 
and in 2001 he was dying of a liver disease until a 
transplant allowed him to live into the third decade 
of the 21st Century. 

In a memorial piece written for The Guardian, 
playwright Matthew Lopez (who wrote the epic “The 
Inheritance,” which spans several generations of gay 
men) recalled a panel that included Kramer last year 
celebrating the 50th anniversary of the Stonewall 
riots. When asked about the importance of that now-
hallowed 1969 event, Kramer said it wasn’t important 
at all. One can imagine the gasps and the clutching 
of pearls. 

But that was Kramer. Deliberately contrarian, 
wanting to shake people out of complacency and 
easy narratives. Though Stonewall brought visibility, 
it did not bring meaningful change, he said, adding 
that it took the scourge of AIDS to turn gays queer, 
and to launch an unstoppable political movement 
around the globe. 

His mantra throughout had always been that until 
gays came out of the closet, 
until people recognized the 
LGBTQ community – not in the 
abstract or as “the other,” but 
as their sons and daughters, 
brothers and sisters, fathers 
and mothers, friends and 
neighbors – meaningful 
change would not happen. 

Larry Kramer was right – 
absolutely – and millions of 
LBGTQ people living today, 
survivors and descendants 
alike, owe him their eternal 
thanks. 

IN MEMORIAM //

Larry Kramer (1935 - 2020) 
Sounding the alarm, fighting for rights

By FRANK RIZZO
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Escapist aspect: Filmed on location on Santorini. 
Other scenes were filmed on the islands of Crete, 
Delos and Mykonos, all featuring gorgeous skies, 
glistening white homes and nude swimming.

A touch of gay: A threesome relationship 
complicates paradise.

Worth the trip? Ah, the ‘80s, with carefree youths, 
Peter Gallagher before the eyebrows went rogue, and 
lithe Daryl Hannah before she made her “Splash.” 
There’s a great pop score, too.

THE DURRELLS [IN CORFU]
What is it? A four-season British comedy-

drama series inspired by Gerald Durrell’s three 
autobiographical books about his family’s four years 
(1935-1939) on the Greek Island of Corfu. The series, 
which ran from 2016 to 2019 on PBS, is written by 
Simon Nye and directed by Steve Barron and Roger 

Goldby. It stars Keeley Hawes, Milo Parker, Josh 
O’Connor, Daisy Waterstone, Callum Woodhouse and 
Alexis Georgoulis. Available on Amazon Prime.

What’s it about? A British widow and her four 
self-possessed, nonconformist children escape 
dire circumstances in Bournemouth, England to 
live cheaply in Corfu. They adapt to a spartan and 
challenging – but also happy and gorgeous – life there 
among Greeks and other expatriates. 

Escapist aspect: Breathtaking scenery of various 
places around the island. 

Of note: Josh O’Connor, who plays oldest son 
Larry, went on to play Prince Charles in “The Crown” 
and starred in the 2017 gay indie film “God’s Own 
Country.”

A touch of gay: Some hunky men, beautiful women 
and even a same-sex romance.

Worth the trip? The setting is sun-drenched (once 

Jude Law and Matt Damon in The Talented Mr. Ripley (1999)

While it’s certainly no substitute, I’ve found that 
certain downloads and streams of films and series set 
in beautiful faraway places can make for a diverting 
escape from politics and the pandemic. 

While it’s unlikely we can fly away to exotic locales, 
cruise the high seas and party like it’s 2019 anytime 
soon, here are some virtual vacations you might enjoy 
in absentia:

THE TALENTED MR. RIPLEY
WHAT IS IT? A 1999 psychological thriller film 
written and directed by Anthony Minghella, an 
adaptation of Patricia Highsmith’s 1955 novel. It stars 
Jude Law, Matt Damon, Gwyneth Paltrow, Philip 
Seymour Hoffman and Cate Blanchett.

WHAT’S IT ABOUT? A tycoon mistakes a charming 
sociopath Tom Ripley (Damon) for a preppy friend of 
his playboy son and hires him to persuade the lad to 
return to America. Ripley gets caught up in the lush life 
abroad – and affairs, intrigue, identity swapping and a 

murder or two (or three) soon play out among the filthy 
rich.

ESCAPIST ASPECT: 1950s Italian elegance amid 
yachts, swanky hotels and very beautiful people. The 
film was shot in Venice, Rome, Anzio, the cliffside 
resort town of Positano, and various villages on the 
islands of Ischia and Procida, near Naples.

A TOUCH OF GAY: Bisexual intrigue and a hot killer 
man-to-man kiss by Matt Damon.

WORTH THE TRIP? It’s great to travel first class 
and this film is platinum status all the way. 

SUMMER LOVERS 
What is it? A 1982 American romantic comedy film 

written and directed by Randal Kleiser, starring Peter 
Gallagher, Daryl Hannah and Valerie Quennessen.

What’s it about? A young couple from Connecticut 
graduate college, spend the summer on the Greek island 
of Santorini and explore their libidos.

Summer Lovers
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Social Media & Email
Digital Impressions

Large following across wide range 
of social media platforms and 

direct marketing email

CT VOICE Magazine comes to 
life with CT VOICE Out Loud 

airing Saturdays in April, June, 
October and December

Connecticut VOICE
Inaugural Award Event

Networking and community 
events with influencer presence 

and unique sponsorship 
opportunities

MULTI-MEDIA EXPERIENCE

CTVOICE.comDirect Mailed Print Magazine
Sponsored Content/Advertorials

Perforated Inserts Local and topical lifestyle 
content across desktop and 

mobile web
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Quarterly print publication with 
award-winning design, layout 

photography and writing

Connecticut VOICE 
Out Loud TV Show

VOICE Out Loud! Podcast 
with Chris Byrne

Lively conversations with 
LGBTQ+ people from all 
walks of life—activism, 

entertainment, business, 
education, and much more!





GET READY FOR AN
UNFORGETTABLE EVENING:

•  A first-of-its-kind awards show with nationally known entertainers.

•  A chance to celebrate with leading figures in Connecticut’s LGBTQ+ 
community.

•  A premier destination for dining and entertainment.

•  AND – The event will be filmed for an hour long special on WTNH, airing on 
Saturday evening, October 15, 2022.

•  Take advantage of this unique opportunity to celebrate the positive 
power of Connecticut’s LGBTQ+ community and showcase your brand’s 
commitment to diversity and inclusion. 

As a sponsor, your organization has many opportunities to be a visible 
supporter of this effort and align yourself with some of the most 
forward-thinking and supportive organizations in the state. There is 
not better time and no better event to join your voice with ours and be 
heard ... loud and proud!

Be part of this extraordinary evening.

SEPTEMBER 17, 2022
at FOXWOODS RESORT CASINO

Hosted by Dennis House of WTNH and 
Chion Wolf of Connecticut Public Radio



BRONZE SPONSOR
$3,000

•     Sponsor name on a portion of event-related marketing in print and 
on website prior to and following the event

•     2 guest tickets to event
•     Quarter-page ad in printed Event Tribute Book
•     Year-long logo exposure on website in event recap               
•     Company listing as an event sponsor in CT Voice special section 
•     Mention and link in post-event newsletter to opt-in subscribers

SUPPORT SPONSOR
$1,500

•     Sponsor name on portion of event related material in print and on 
website prior to and following the event

•     Sixth-page ad in printed Event Tribute Book 
•     Company listing as an event sponsor in CT Voice special section
•     2 guest tickets to event
•     Year-long logo exposure on website in event recap

THE CONNECTICUT VOICE HONORS 
SEPTEMBER 17, 2022

SPONSORSHIP OPPORTUNITIES

THE CONNECTICUT VOICE HONORS 
SEPTEMBER 17, 2022

SPONSORSHIP OPPORTUNITIES

PLATINUM SPONSOR
$15,000

•     Sponsor name and logo on portion of event-
related marketing in print, on website, on social 
media and podcast prior to and following the 
event

•     Premier logo placement at event 
•     Special interview opportunity on WTNH 
 Good Morning Connecticut show leading up    

to the event
•     Feature in event coverage plus two :30 

commercial spots in televised event on WTNH, 
airing on Saturday evening, October 15, 2022

•     Acknowledgment of support during program 
portion of event

•     Premium seating for 8 guests
•     One complimentary room at Foxwoods for 

night of event
•     Prominent feature in CT Voice special section 

dedicated to the event. 
•     Full-page premier position in printed Event 

Tribute Book
•     Logo on step and repeat photo wall at event 

entrance
•     Logo inclusion on event gift bags
•     Year-long logo exposure on website in event 

recap
•     Sponsor highlight in pre- and post-event 

newsletter to opt-in subscribers

GOLD SPONSOR
$10,000

•     Sponsor name and logo on all event related 
marketing in print, on website, on social media 
and podcast prior to and following the event

•     Premier logo placement at event 
•     Inclusion on televised event on WTNH
•     Premium seating at event for 6 guests
•     Prominent feature in CT Voice special section 

dedicated to the event
•     Full-page in printed Event Tribute Book
•     Year-long logo exposure on website in          

event recap
•     Sponsor highlight in post-event newsletter to 

opt-in subscribers

SILVER SPONSOR
$5,000

•     Sponsor name and logo on all event related 
marketing in print and on website prior to and 
following the event

•     4 guest tickets to event
•     Prominent feature in CT Voice special section 

dedicated to the event 
•     Half-page in printed Event Tribute Book
•     Year-long logo exposure on website 
 in event recap
•     Sponsor highlight in 
 post-event newsletter to 
 opt-in subscribers

*Opportunities are exclusive of current media spend
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V.I.P. COCKTAIL HOUR 
PRE- AND POST-PARTY SPONSOR

$12,000

•     Sponsor name and logo prominently featured on all event-related marketing in 
print, on website, on social media and podcast prior to and following the event

•     Ownership of logo placement at VIP pre- and post-party event 
•     Prominent inclusion on prime time on televised event on WTNH
•     :30 commercial in televised event on WTNH, airing on Saturday evening, 

October 15, 2022
•     4 Guest tickets to event
•     One complimentary room at Foxwoods for night of event
•     Prominent feature in CT Voice special section dedicated to the event
•     Full-page premier position in printed Event Tribute Book 
•     Logo on step and repeat wall at event entrance
•     Logo inclusion on event gift bag
•     Year-long logo exposure on website in event recap
•     Sponsor highlight in pre and post newsletter to opt-in subscribers

SPECIAL SPONSORSHIPS

COCKTAIL SPONSOR
$1,500

Give attendees a special taste of your product as they enjoy this 
spectacular event.

•     Premier exposure as a signature cocktail sponsor of event. 
•     Product placement and logo exposure at event
•     Quarter page ad in printed Event Tribute Book
•     Company listing in CT Voice special section dedicated to the event

MOCKTAIL SPONSOR
$1,500

Give attendees a refreshing taste of your non-alcoholic product as 
they enjoy this spectacular event. 

•     Premier exposure as a signature mocktail sponsor of event. 
•     Product placement and logo exposure at event
•     Quarter page ad in printed Event Tribute Book
•     Company listing in CT Voice special section dedicated to the event

2022 MEDIA KIT | SPONSORSHIP

SPECIAL SPONSORSHIPS

VIP PRIDE GIFT BAG
$900

Include your product sample or special item in the gift bag that will be 
given to VIPs, honorees, hosts and celebrities attending the event. Item 
to be approved in advance by Connecticut Voice and have a minimum 
value of $100 each. All items to be supplied in advance of event. 
Quantity approximately 100. 

PRIDE GIFT BAG
$500

Include your product sample or special item in this special gift bag that 
will be given to all guests attending the event. Item to be approved in 
advance by Connecticut Voice and have a minimum value of $50 each. 
All items to be supplied in advance of event. 
Quantity approximately 300.

CENTERPIECE SPONSOR
$600

Put your company front and center with elegant displays throughout 
the room on this special night. We will work with you to design your 
display incorporating your logo and messaging. Sponsor pays for 
displays in addition to $600 sponsorship fee.

•     Quarter page ad in printed Event Tribute Book
•     Company listing in CT Voice special section dedicated to the event



  

A full page is 8.75” x 11.125” including bleed; Live area is 7.75” x 10.125”; Trim size of 8.5” x 10.875” 

Single or Multi-Page Advertorial available upon request

2022 MEDIA KIT | RATE CARD

    
     

    AD SIZE
                       

 DIMENSIONS
                                  COST PER ISSUE                                               

Quarter Page  3.375” x 4.875” vertical      $  1,300.

Half Page  7” x 4.875” horizontal      $  2,600.  
   
Full Page  8.75” x 11.125” (with bleed)      $  5,500.

Prime Full Page 8.75” x 11.125” (with bleed)      $  6,000.
      8.75” x 8.75” (back cover)
   
2-Page Spread 17.25” x 11.125” (with bleed)  $ 12,000.  

PRINT AD DIMENSIONS & SPECS

YEAR  ISSUE  AD DEADLINE  IN HOME WEEK OF

2022  Spring  February 11  March 7

2022   Summer May 13  June 6

2022   Autumn August 19  September 12

2022   Winter  October 21  November 14

CT VOICE 2022 PRINT AD DEADLINES

Ad deadlines subject to change
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www.CTVoice.com

Premium ad positions available on the CTVoice.com website and Newsletter.

CT VOICE WEBSITE:
Banner Ads: 729x90
Rectangle 1: 300 x 600
Rectangle 2: 300 x 250
Rectangle 3: 300 x 250

$500 per month. 
Rates are net.

Put your message at the fingertips of thousands of engaged readers every month and 
every day through CTVoice.com. Let your voice be heard to this growing audience.

CT VOICE 2022 PRINT AD DEADLINES

CT VOICE NEWSLETTER:
Interact with CT Voice Opt-in 
subscribers every month with 
your timely messaging. Banner 
ads and custom content ads are 
available. Reach out for details, 
deadlines and pricing.  

$250 per ad. 
All rates are net.

2022 MEDIA KIT | DIGITAL



TITLE SPONSOR 
•  Three title sponsorships available      

per show
•  Mentions at the top and bottom of 

each show
•  One 4-5 minute feature in show 
•  Two :30 second commercials
•  Title sponsor recognition in all cross 

promotional material including CT 
VOICE Magazine, all digital and social 
media postings for the show

•  Industry exclusive sponsor level
•  Show remains on ctvoice.com for 

minimum of 2 months

PRIME SPONSORSHIP
•  Three prime sponsorships available   

per show
•  Mentions at the top and bottom of 

each show
•  Two :30 second commercials
•  Prime sponsor recognition in all cross 

promotional material including CT 
VOICE Magazine, all digital and social 
media postings for the show

•  Show remains on ctvoice.com for 
minimum of 2 months

Prime Sponsor: $1,500 net per show. 

COMMERCIAL UNIT
•  :30 second supplied commercial spot 

in show 
•  :60 second supplied commercial spot 

in show 
•  Can be combined with any size ad in 

CT VOICE Magazine, web or email 
advertising opportunity. 

$500 net per :60 spot.                              
$250 net per :15 spot.
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Out Loud !   
“Connecticut’s premier LGBTQ multi-media magazine comes to life.”

For more information on pricing and customized package opportunities:
Jim Tully  |  860-729-2938  |  jim@seasonsmagazines.com

Doreen Chudoba  |  203-494-4654  |  doreen@seasonsmagazines.com
Paul Whitman  |  203.461.4476  |  paul@ctvoice.com

CT VOICE Out Loud     
brings the pages of 
CT Voice to life in a content-
rich television show, with an 
inside look at the people, 
places and stories of the 
state’s LGBTQ+ community. 
This one-of-a-kind show 
airs on WTNH on Saturday 
evenings in the months of 
April, June, October and 
December.

SPONSORSHIP OPPORTUNITIES

2022 MEDIA KIT | TV & VIDEO
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The importance of marketing to 
the LGBTQ community

• Research verifies that 80% of gay 
people have incomes above the national 
average; 40% earn more than $100,000 
a year.

• The combined buying power of LGBTQ 
adults in the U.S. exceeds $915 billion 
and is rising.  

• LGBTQ consumers spend more than $64 
billion a year on travel. 

• Gay consumers are twice as likely to buy 
a vacation home, six times more likely to 
buy and have installed a home theater 
system, and eight times more likely 
to own multiple mobile devices and 
computers than heterosexu als.  

• LGBTQ households make 10% to 20% 
more shopping trips to malls, stores, and 
other retail locations than the average 
U.S. household.

• In B2B spending, 30% of LGBTQ 
employees and executives control 
budgets or purchasing decisions. 60% 
of those people surveyed say that 
the reputation of a ven dor company 
for being LGBTQ-friendly affects      
purchas ing decisions.

CTVOICE.COM
Call or email today and let’s start a conversation.
Jim Tully  |  860-729-2938  |  jim@seasonsmagazines.com

Doreen Chudoba  |  203-494-4654  |  doreen@seasonsmagazines.com
Paul Whitman  |  203.461.4476  |  paul@ctvoice.com

Discover why the LGBTQ community is important to your business.


